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Curtis Khan stands at the forefront of changing healthcare through innovative technology. He’s spent the last 10 years as an entrepreneur and 15 plus years as a senior executive in the corporate world. As the founder of e8ight, a financial services marketing technology company, specializing in the area of social media data aggregation working with such companies as Facebook, Instagram and Twitter. E8ight was a revolutionary platform used to drive social media risk profile for small business. The data was used by the financial service sector BMO, CIBC & RBC. The company later merged with an Aeroplan division. 

Throughout his 15-year corporate tenure as an executive he’s built a reputation for developing business strategies, incubating new business models and channel programs for companies such as Staples, Hudson Bay, HSBC & D+H. Curtis has built some of Canada’s largest loyalty programs in retail and finance. This has driven an increase in revenue, acquire new clients and increase retention. At Hudson Bay Curtis built HBC Rewards, a program that has enrolled over 5 Million Canadians making it one of Canada’s largest loyalty programs. Curtis has developed new lines of business for D+H driving incremental revenues of over $100M +.

As a calculated risk taker with deep tech industry knowledge Curtis founded BookJane an innovative platform built to help solve the healthcare labour shortage. Curtis is also recognized for building one of Canada’s first GIG for health care workers. Embracing the core value of innovation, integrity and growth BookJane has been recognized for winning “Most Innovative technology in long term care” “Top 15 out of 50 Deloitte fastest growing” “LinkedIn top 4 out of 100 start-ups in Canada” “Great place to work”.
A driven yet approachable leader and mentor, he enables teams to exceed performance targets and build the infrastructure to drive high-growth revenue programs. An agent of change: he focuses on creating new strategies and leveraging technology to capitalize on emerging, high-value revenue opportunities. 
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