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Chart 1

Population aged 85 and older, Canada, 1966 to 2051
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MORE SENIORS THAN CHILDREN

In 2016, for the first time, the share of seniors (16.9%) exceeded the share of children (16.6%).
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Sources: Statistics Canada, Census of Population, 1966 to 2016, Data for 2021 to 2061 are population projections from the M1 medium-growth
zcenario of national projections. The projection data have as a base population the population estimates based on the 2011 Cen=us, adjusted for net

undercoverage. For more information, seethe report Population Projections for Canada (2013 to 2063), Provinces and TerAtories (2013 to 2038)
[ Statistics Canada Catalogue no. 91-520-X].
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Expanding the world® capacity to care.....

Faith Based Or ganizations
- Lori@ book o tgength For theMomen t 0

Non -Profit & Foundations

A HISC Foundstions (US UK, Augralia)
A Give65 care platform

A Realyto Care

A Championsfor Aging

Pop Culture and

Influencers
A Hilarity for Charity & the Rogens
A Queensdnnovation Award in UK

Business Private Sector

A G100 Network

A Age-friendly Busness Prindples

A GCOA Globd Conference for Busness Leaders

Catalyst
for Change

Home Ingead will unite
the publig private and
socia sedorsto solve

the chdlenges of an
aginggdobd society.

NG Os + Global Bodies
A World Dementia Coundl

A World Health Organization
A Nationd Ingitute on Ageing

Health Care

A World E@nomic Forum

A Alzheéimer& leadership (ADI,
CEO)

Education + Academia

A EITHedth EU CARE Initiative
(Oxford, Karolinska, Imperial
College

A Trinity College

Government

A Consumer-directed care
A Home Care Associations
A Franchise Associations




Key str ategic partnerships:

Global Institutions and Influencers
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Academia and Governments
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Aging and Caregiving Ecosystem
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ONTARIO
The Voice of Home Care in Ontario™
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SOCIETY OF AMERICA"

Global Coalitionon Aging
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Alzheimer® and Dementia
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